BRAND BLUEPRINT

Brand Promise:

The single most compelling and
competitive reason for the target
consumer to choose the brand

Personality:
The brand's
personality or
voice in the
market
Benefits:

The differentiating
functional and
emotional
benefits that
motivate
engagement
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Essence:
The positioning
distilled into
one clear,
defining
thought

Reasons to

Believe:

The proof that
substantiates the
benefits and the
overall positioning
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Insight:

A penetrating truth about the target consumer and
her needs, upon which the brand is founded
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